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Making the
most of Adobe
Acrobat Distiller

Often-overlooked commands
can boost sales and project a
more professional image

Adobe Acrobat Distiller is one of today’s
most effective tools. Using Acrobat, you
can distribute attractive and easy-to-
read formatted documents for free.

Unfortunately, however, few take full
advantage of Acrobat’s capabilities. As a
result, their documents are not as effec-
tive as they could be.

Here are easy ways to improve the image
and effectiveness of your Acrobat files.

Activate links

E-mail and web site URLs on many
Acrobat files look like active links, but
don’t function. Although blue and
underlined, the links do not take read-
ers to different pages in the publica-
tion, launch their e-mail program and
address an e-mail, or open a Internet
browser and go to a web site.

After creating an Acrobat file, you must

activate the links. Start by selecting the
Advanced Editing Option, and use the
Link tool, to outline the link, assign an
action, and format the link.

Then, you must remember to re-save
your Acrobat publication.

Most important, every time you return
to the original program and make any
changes and create an updated Acrobat
file, you must remember to reactivate
the links! Otherwise, the links will no
longer function—even though they will
still appear blue and underlined.

Insert and delete pages

The full version of Acrobat Distiller per-
mits you to insert, delete, and extract—
or copy—pages from one Acrobat docu-
ment to another.

This permits you to create “composite”
publications containing pages created
with several software programs.

You can include pages created with a
variety of software applications with

a framework created using Microsoft
word. This newsletter, for example, con-
tains a copy of the Mind Map I used to
organize my thoughts. The page shows
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how you can use Mind Mapping to do
better work in less time.

Save as...

Acrobat’s Save As... command permits
you to create a composite document,
separate from the original .PDF files.
This makes it easy to reuse your original
“framework” files.

Headers and footers

After creating a composite Acrobat file,
you can add headers and footers. These
can include title, author, client informa-
tion, copyright information, date, and
page numbers.

Comments

Although intended for team review and
editing of publications, you can use Ac-
robat’s Comments feature to draw your
reader’s attention to specific passages or
discuss their relevance.

You can use Comments to add a person-
al touch to formal documents intended
for specific individuals, (for example,
“Fred: I inserted this after you requested i
when we met in July in Las Vegas. Roger”)

Web browser

Adobe Acrobat Distiller can capture and
save web site pages. This works better
than saving or printing from your web
browser. It avoids cutting illustrations or
lines of text in half as often occurs when
printing from a browser.

By saving at frequent intervals, you can
keep track of how your competitor’s
web site changes over time.

File size

The smaller the file, the faster it can be
downloaded or sent as an e-mail attach-
ment.

Always choose the appropriate resolu-
tion when creating a .PDF file. Docu-
ments intended for on-screen reading
and desktop printing do not require as
much information as publications in-
tended for four-color printing on glossy
paper by commercial printers.

After deleting pages or extensive editing,
use File>Save As... to save your publi-
cation under the original filename. (A
prompt will appear warning you that
the original file will be over-written.
This purges unnecessary information.

For more information

Today’s entrepreneurs achieve success by

using technology to promote their com-
etence and professionalism.

Call Roger C. Parker at 603-742-9673,
or e-mail Roger@onepagenewsletters.

com to learn even more ways you can
use technology to become an Obvious
Expert in your field.

Please feel free to share these newsletters
with friends and co-workers.
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Certified Master of Guerrilla Marketing
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Note
An example of a comment. 

You can insert personal different topics in each copy of a proposal sent to a client. 

You can also use comments to discuss ideas too important to omit, yet peripheral to the main topic. 
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