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Often, the hardest part of a Permission 

Marketing program is developing an 

incentive to persuade clients, prospects, 

and web site visitors to send you their 

e-mail address and permission for you 

to send them your e-mail newsletter. 

That’s where tip sheets come in! Tip 

sheets are short, formatted, documents 

that contain non-selling information 

your market will fi nd useful. Clients and 

prospects appreciate tip sheets because 

they contain helpful information that 

helps them save time and avoid mistakes. 

Advantages
Tip sheets are easy to prepare and can 

be distributed for free as electronic fi les. 

You don’t need many words, and you don’t 

need fancy graphics to communicate a 

credible, competent, professional image. 

Clients and prospects like tip sheets be-

cause they contain helpful information 

presented in a concise, easy-to-read for-

mat they can immediately benefi t from.

Steps to success
1. Create your tip sheet. Choose a topic 

that either helps your market achieve a 

goal—save time or money, increase sales, 

win a race, etc.—or avoid making a mis-

take, like a bad buying decision. 

Sample

tip sheet 

attached

1. Purpose

Share the purpose of your photograph

with us well in advance of the portrait

session. Show us the type of portrait

you're after before your session.

2. Choose solid colors

Avoid patterns, such as bold stripes, flow-

ers, and lettering. Subtle prints may be

acceptable, but solid colors always safe.

3. Wear neutral colors
Avoid white, red, and yellow. These at-

tract undue attention in group shots.

4. Socks

If one person in a group is wearing white

socks, they will stand out. Choose dark

socks with dark slacks. Neutral or tan

socks match khakis.

5. Coordinate with others

Coordinate what you're wearing with

others. One blue shirt in a group of white

shirts will stand out—and vice versa.

6. Avoid bright accessories

Stay away from reflective or dominant

accessories, like earrings. These distract

and can cause bright spots in the portrait.

7. Preparation

Be sure to get a good night's sleep before

a portrait session. Post-session retouching

is available, but may be costly.

8. For men only

Shave just before your session. Five

o'clock shadow is costly to remove and

never looks quite right. Get a haircut 3-4

days before the session, not the same day.

9. Special tips for women

Don't try a new hairstyle or hairdresser

for your session. Stick with the familiar.

Hair tied up may add weight to your face.

10.Children

If your child is ill, their eyes will not have

the sparkle you want. Reschedule to a day

when they are feeling better.

11.Food

Avoid stopping at a fast food restaurant

on the way to the studio. Coffee and

mustard stains are expensive to remove

during retouching!

12. Schedule
Plan to arrive a few minutes early.
Stress from unexpected traffic delays
will be reflected in your expressions.
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Guerrilla Marketing
& Design

Roger C. Parker’s“Nobody does 
a better job of 

showing how to 
use design to build 
relationships than

Roger C. Parker!”
Jay Conrad Levinson

author, Guerrilla Marketing

Permission 
Marketing with
tip sheets
Use tip sheets to encourage 
clients and prospects to sign up 
for your e-mail newsletter 

Permission Marketing, a marketing con-

cept popularized by Seth Godin, is based 

on obtaining your client’s, prospect’s, 

and web site visitor’s permission to 

communicate with them via e-mail.

Mind Map showing

trelationship of

tip sheet to other

marketing activities

Note: text links 

access previous

 newsletters 
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Tip sheets can 

convert postal 

addresses 

into e-mail 

addresses 
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Ideas include: frequently made mistakes, 

questions to ask when buying, trends, 

symptoms, installation tips, usability 

techniques, shortcuts, and checklists. 

Support each point with one or two short, 

concisely edited, paragraphs. Write as 

you speak, in a conversational tone.

Format your tip sheet using subheads 

set in a typeface that forms a strong 

contrast with adjacent body copy. Add 

extra space between lines, and above 

subheads, to enhance the professional 

image your tip sheet projects. (See my 

14 Biggest E-book Design Mistakes.) 

2. Promote your tip sheet. Promote your 

tip sheet everywhere: on your business 

cards, in your e-mail signature, in your 

ads, article bylines, and search engine 

advertising. Mention your tip sheet 

when speaking or attending networking 

events. Always describe how to obtain 

your tip sheet by visiting your web site. 

Use tip sheets and print-on demand post-

cards to convert postal mailing addresses 

to e-mail addresses. Tip sheets promoted 

with postcards can effi ciently reactivate 

previous clients and reach out to pros-

pects who have not yet given you per-

mission to contact them via e-mail. 

Using postcards to promote tip sheets 

avoids the many problems associated 

with sending unwanted e-mail, i.e. spam. 

3. Sign-up. Make it easy for web site 

visitors to locate your tip sheet. Your 

tip sheet and newsletter sign-up offer 

should be prominently placed at the top 

of your home page. Describe the ben-

efi ts your newsletter offers subscribers 

and stress your privacy policy. 

Set up your web site so autoresponders 

will deliver your tip sheet, add the recip-

ient’s name to your newsletter mailing 

list, and inform you of the new contact. 

4. Track your results. Experiment with 

additional tip sheet topics. Use differ-

ent e-mail addresses or web site landing 

pages to determine which topics and 

media generates the best results.

5. Expand. If desired, you can use tip 

sheets as the basis for in-depth treat-

ments of each topic. You can expand tip 

sheet topics into newsletters, special re-

ports, e-books, presentations, speeches, 

teleconferences, and audio recordings. 

For more information
Let Roger C. Parker show you how to 

profi t from promoting your expertise 

using tip sheets, postcards and your web 

site. Use tip sheets as the basis of your 

educational marketing program. 

To learn how Roger can help you pull 

all the pieces together into a smoothly 

running program, call 603-742-9673 or 

e-mail Roger@onepagenewsletters.com. 

Roger C. Parker’s Guerrilla Marketing & Design

Guerrilla Marketing Coach
Certifi ed Master of Guerrilla Marketing
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NY Times recommended

• Speaker, consultant

• Design educator

• Training, workshops

• Marketing coach

Thank you for your 

teleclasses this week. 

You shared a lot of 

information that made

the 5.00 am start 

worthwhile.

Bryan O’Shannassy
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1. Purpose

Share the purpose of your photograph

with us well in advance of the portrait

session. Show us the type of portrait

you're after before your session.

2. Choose solid colors

Avoid patterns, such as bold stripes, flow-

ers, and lettering. Subtle prints may be

acceptable, but solid colors always safe.

3. Wear neutral colors
Avoid white, red, and yellow. These at-

tract undue attention in group shots.

4. Socks

If one person in a group is wearing white

socks, they will stand out. Choose dark

socks with dark slacks. Neutral or tan

socks match khakis.

5. Coordinate with others

Coordinate what you're wearing with

others. One blue shirt in a group of white

shirts will stand out—and vice versa.

6. Avoid bright accessories

Stay away from reflective or dominant

accessories, like earrings. These distract

and can cause bright spots in the portrait.

7. Preparation

Be sure to get a good night's sleep before

a portrait session. Post-session retouching

is available, but may be costly.

8. For men only

Shave just before your session. Five

o'clock shadow is costly to remove and

never looks quite right. Get a haircut 3-4

days before the session, not the same day.

9. Special tips for women

Don't try a new hairstyle or hairdresser

for your session. Stick with the familiar.

Hair tied up may add weight to your face.

10. Children

If your child is ill, their eyes will not have

the sparkle you want. Reschedule to a day

when they are feeling better.

11. Food

Avoid stopping at a fast food restaurant

on the way to the studio. Coffee and

mustard stains are expensive to remove

during retouching!

12. Schedule
Plan to arrive a few minutes early.
Stress from unexpected traffic delays
will be reflected in your expressions.

How to Prepare for a Portrait Session
– 12 Tips for Success–

©2004 Gene Paltrineri, Certified Master of Photography

Compliments of

Gene Paltrineri Photography
Certified Master Photographic Craftsman

Professional Photographers of America
3 Tanglewood Drive

Dover NH 03820

www.genepaltrineri.com
gene@genepaltrineri.com

603-749-4777
800-755-4771



<<
  /ASCII85EncodePages false
  /AllowTransparency false
  /AutoPositionEPSFiles true
  /AutoRotatePages /All
  /Binding /Left
  /CalGrayProfile (Dot Gain 20%)
  /CalRGBProfile (sRGB IEC61966-2.1)
  /CalCMYKProfile (U.S. Web Coated \050SWOP\051 v2)
  /sRGBProfile (sRGB IEC61966-2.1)
  /CannotEmbedFontPolicy /Warning
  /CompatibilityLevel 1.4
  /CompressObjects /Tags
  /CompressPages true
  /ConvertImagesToIndexed true
  /PassThroughJPEGImages true
  /CreateJDFFile false
  /CreateJobTicket false
  /DefaultRenderingIntent /Default
  /DetectBlends true
  /ColorConversionStrategy /LeaveColorUnchanged
  /DoThumbnails false
  /EmbedAllFonts true
  /EmbedJobOptions true
  /DSCReportingLevel 0
  /EmitDSCWarnings false
  /EndPage -1
  /ImageMemory 1048576
  /LockDistillerParams false
  /MaxSubsetPct 100
  /Optimize true
  /OPM 1
  /ParseDSCComments true
  /ParseDSCCommentsForDocInfo true
  /PreserveCopyPage true
  /PreserveEPSInfo true
  /PreserveHalftoneInfo false
  /PreserveOPIComments false
  /PreserveOverprintSettings true
  /StartPage 1
  /SubsetFonts true
  /TransferFunctionInfo /Apply
  /UCRandBGInfo /Preserve
  /UsePrologue false
  /ColorSettingsFile ()
  /AlwaysEmbed [ true
  ]
  /NeverEmbed [ true
  ]
  /AntiAliasColorImages false
  /DownsampleColorImages true
  /ColorImageDownsampleType /Bicubic
  /ColorImageResolution 300
  /ColorImageDepth -1
  /ColorImageDownsampleThreshold 1.50000
  /EncodeColorImages true
  /ColorImageFilter /DCTEncode
  /AutoFilterColorImages true
  /ColorImageAutoFilterStrategy /JPEG
  /ColorACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /ColorImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000ColorACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000ColorImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasGrayImages false
  /DownsampleGrayImages true
  /GrayImageDownsampleType /Bicubic
  /GrayImageResolution 300
  /GrayImageDepth -1
  /GrayImageDownsampleThreshold 1.50000
  /EncodeGrayImages true
  /GrayImageFilter /DCTEncode
  /AutoFilterGrayImages true
  /GrayImageAutoFilterStrategy /JPEG
  /GrayACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /GrayImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000GrayACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000GrayImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasMonoImages false
  /DownsampleMonoImages true
  /MonoImageDownsampleType /Bicubic
  /MonoImageResolution 1200
  /MonoImageDepth -1
  /MonoImageDownsampleThreshold 1.50000
  /EncodeMonoImages true
  /MonoImageFilter /CCITTFaxEncode
  /MonoImageDict <<
    /K -1
  >>
  /AllowPSXObjects false
  /PDFX1aCheck false
  /PDFX3Check false
  /PDFXCompliantPDFOnly false
  /PDFXNoTrimBoxError true
  /PDFXTrimBoxToMediaBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXSetBleedBoxToMediaBox true
  /PDFXBleedBoxToTrimBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXOutputIntentProfile ()
  /PDFXOutputCondition ()
  /PDFXRegistryName (http://www.color.org)
  /PDFXTrapped /Unknown

  /Description <<
    /FRA <>
    /ENU (Use these settings to create PDF documents with higher image resolution for improved printing quality. The PDF documents can be opened with Acrobat and Reader 5.0 and later.)
    /JPN <FEFF3053306e8a2d5b9a306f30019ad889e350cf5ea6753b50cf3092542b308000200050004400460020658766f830924f5c62103059308b3068304d306b4f7f75283057307e30593002537052376642306e753b8cea3092670059279650306b4fdd306430533068304c3067304d307e305930023053306e8a2d5b9a30674f5c62103057305f00200050004400460020658766f8306f0020004100630072006f0062006100740020304a30883073002000520065006100640065007200200035002e003000204ee5964d30678868793a3067304d307e30593002>
    /DEU <>
    /PTB <>
    /DAN <>
    /NLD <>
    /ESP <>
    /SUO <>
    /ITA <>
    /NOR <>
    /SVE <>
  >>
>> setdistillerparams
<<
  /HWResolution [2400 2400]
  /PageSize [612.000 792.000]
>> setpagedevice


